BADJA Meeting
July 12, 2010

Topic: Weddzilla
Presentor. Sara Morgan & Holly O’Hora

Publication: Bill Ziemski www.billyzee.com

Weddzilla: “Social or Die”

Sarah Morgan is the director of marketing at
Weddzilla.com, which is a relatively new
advertising site. Weddzilla is involved with social
networking with their customers, promoting an
“easy, social, and fun” way to plan a wedding. §dedked about the benefits of
weddzilla.com and her perspective on social madlizat is Sarah’s perspective on social
media? She offered any DJ in the room $100 to bitesik flip phone in half and get a smart
phone. She believes you need to always be avatialveeet, blog, and answer those emails.

The importance of twitter, flicker and facekonedia is a matter of being “social or die.”
74% of brides consider the internet a major patheir wedding. Brides want to feel like
they already know you from reading your blogs, ppanhd tweets. Direct mail has become
spam and print media is ending quickly. A mailirgeg to one person, while a facebook post
or tweet goes to all their friends. Combine sorialdia with your advertising to stay ahead
of the competition.

Sarah ended her presentation with the advastafadvertising owww.weddzilla.com
All members in attendance of the meeting were gavéliscount to advertise on weddzilla.
This is another benefit of being a BADJA membeahatmonthly meetings.

Sarah suggested a social media website for frf@resocial media education called
mashable.com. www.mashable.com

For more info. Contact Sara or Holly 88831427 www.weddzilla.com
Sara Morgan (director of marketing) sara@weddzilla.com
Holly O’Hora (account executive) hotipora@weddyvilla.com

Sign on the dotted line Mr. Steve Wolf of
www.digitalsoundsbaltimore.com




BADJA Meeting Location

The July BADJA meeting was literally on fireghi
month as our members met at Sakura Japanese steak &
Seafood. Damon'’s grill was unexpectedly closediso o
DJs chose to conglomerate at the next best location

Mobile Beat Tour

Aug 8, 2010 Sunday 5:30pm — 10:30pm

St Francis Hall — 1400 Quincy Street
N.E., Washington DC 20017

Free parking
Free food & beverages
Demos, performances, networking...

Scheduled seminars
Jason Weldon — phone, follow up, & marketing
Ben Stowe — take control of your lighting.

Digital wireless mics by Line 6, ADJ, ERG,
Hercules, Odyssey, Open air photo booth, QSC

Register at https://members.mobilebeat.com/
So they can cater the food.



Articles/ Presentations

If you want to submit an article to be

published on our site. Email DJ Billy Zee
Partybz@aol.com This could help promote your
business as well as educate others.

If you have a presentation for our next meeting.
Email Chris Hart
info@partytyme-entertainment.com

Next Meeting
August 2, 2010 6:30pm
location: TBD. Check your email for an evite.

Games- Badja members Mark Ricche &
Jordan RicHrom escapist-entertainmewil|
present games. Learn how this “dynamic
duo” approaches interaction for mitzvahs,
schools, corporate, etc.... No hula hoops \
be needed.

New Gear — Flexible LED Curtain
http://www.popgive.com/2008/09/flexible-
led-curtain.html A piece of cloth with Tri
LEDs mounted to it, which is waterproof
and can be walked on. It can be folded
around a pole and still shows videos.
VGA input. Avble in China with different

sizes. Amazing! Check out the link.

50mm pixel spacing - 5.25 x 7.87' - $ 2150.00
37.5mm pixel spacing - 5.9 x 7.87' - $ 3635.00
30mm pixel spacing - 6.29 x 7.61' - $ 4898.00
25mm pixel spacing - 6.56 x 7.87' - $ 5248.00
20mm pixel spacing - 6.29 x 8.39' - $ 7119.00

BADJA Website

Have you been to the BADJA website lately? It
undergoing improvements every week thanks tg
Brad Hart our webmaster atvw.partytyme-
entertainment.com

28 inquiries to date!

Public Relations

Mark Ricche www.escapist-entertainment.com
Needs your input on BADJA jackets and shirts.
Please respond to his email asking if you want &
jacket or other clothing paraphernalia.
escapistentertainment@ Yahoo.com

Media Director

A special thanks to Jordan Riehvw.escapist-
entertainment.corwho accepted the position as
viHedia director. This is a new position created to
cover social media that has become prominent ¢
part of our culture. BADJA has to stay current w

Member Spotlight

Members who did not receive a spotlight
questionnaire should contact DJ Billy Zee at
Partybz@aol.com

August member spotlight DJ will be: ?

Jokes
* You know you are a bad DJ when your summe
gigs are inside an ice cream truck.

* You know you are a bad DJ when you get pai
with food stamps.

BADJA BylLaw:1.3.6

To establish minimum quality standards for
member Disc Jockeys and Karaoke Jockeys.

Leads have been booked with BADJA members.

marketing in other areas like facebook and twitter.
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